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O

n 10 September we had the
pleasure of hosting more than
200 customers and partners at Equifax
Spark 2019 - our first customer-focused
data and analytic event at Sydney’s
International Convention Centre, Darling
Harbour.

transhumanism and the application
of machine learning and artificial
intelligence will continue to evolve.

Spark welcomed professionals and
experts from a wide range of industries
and geographies with a focus of making
Smarter Decisions Together.

This magazine explores some of the
topics covered at the event. We have
additional content to share with you,
including some great interviews with
several presenters and attendees from
the day, as well as a video reel capturing
the industry leading conversations.
Look out for these down the track!

At a time of significant industry change,
experts explored the themes of how
evolving data and analytic trends can be
leveraged to drive a new way of making
decisions. The conversations around

We are committed to supporting our
customers and partners on this journey
of exciting change and transformation.
We hope you enjoyed the event as much
as we enjoyed hosting you.
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THE B IA S
CREEP
How to spot it and
how to stop it

T

HOW AI BIAS HAPPENS

est for bias in your artificial intelligence. Then
learn how to work towards the fairest outcome
for your customers.

Algorithms are deciding more
about our lives than ever
before. They make friend
suggestions and curate much
of the content we view, from
TV recommendations to
search results. But beyond
this, artificial intelligence (AI)
algorithms are increasingly
being used in sensitive areas,
including hiring, security,
healthcare and the criminal
justice system. And it’s in
these fields where algorithm
bias can have a genuine
impact on people’s lives.
There is growing awareness
to go with this growing
impact. Beyond the General
Data Protection Regulation
(GDPR) the European
Commission has set out
Ethics Guidelines for
Trustworthy AI.
EQUIFAX.COM.AU/KNOWLEDGE-HUB

There are articles on
mainstream news sites and
books and rappers talking
about the data available on
people. Not too long ago,
algorithm was a word only
those in certain roles would
have any awareness of.
Now, thanks to Facebook
and Google, it is a term
known by many.
This confluence of impact
and awareness is building
to an imperative for any
business that has data and
automated decisions.

Those involved in building
automated or AI decision
systems don’t intentionally set
out to create biased outcomes.
Human-created bias is often
already present in the data,
and AI systems are only as
good as the data fed into their
algorithms.
Sometimes bias will come from
the choice of fields included
in the algorithm. An example
is using ‘age’ as an input to
identify a negative health
outcome. Other times, the bias
is less obvious. For example, a
specific feature like ‘age’ might
be excluded from the data, but
the model may be able to infer
age from other features like
‘history of cataracts’.
The embedding of imperfections
and prejudices into algorithms
can have the effect of amplifying
existing biases in society. If
we’re not aware of it, this can
ultimately lead to unequal
outcomes in AI decision-making.

DATA & ANALYTICS

DATA AS A
SOURCE OF BIAS
When assessing bias, consider
using a data sample that is a fair
representation of the population
impacted by the model.
Evaluating your outcomes
compared to bias in your
current population may provide
a more pragmatic benchmark
than comparisons made to a
broader population. Be mindful
this approach may work in
some situations but not all.
Also, consider that you might
not have captured data on all
the items creating potential
bias in your data. The best way
forward is to use what you have
and seek appropriate proxies
for the other potentials. Perhaps
you’re concerned about bias on
the socio-economic spectrum,
for example, but you haven’t
captured enough information on
this. A good starting point is to
leverage the Socio-Economic
Indexes for Areas (SEIFA)
developed by the Australian
Bureau of Statistics.

“Assessing your outcomes
compared to bias in
your current population
may provide a more
pragmatic benchmark than
comparisons made to a
broader population.”

So, you now have a
representative sample plus
model inputs. You also have
some actuals or proxies for
potential protected variables
– factors like gender, age and
race – that are likely to produce
bias with adverse outcomes.
The next step is checking for
bias.
PAGE 5
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T ES T
01
FIVE TESTS FOR
DETECTING BIAS
Each of these five popular
tests for detecting potential
bias has a slightly different
perspective. Choose
whichever is appropriate to
the type of bias you most
need to avoid.
Let’s say you have a model
predicting fraudulent
applications and you’re
concerned about bias by
race. You might choose the
Predictive Parity test to guard
against bias in situations
where fraud is identified. Or,
you might select the Equal
Opportunity test to check if
there is bias in your negative
outcomes.

GROUP FAIRNESS
Assesses whether there is the same proportion
of the protected attribute (like gender, age,
race) in our positive attribute or not.

EXAMPLE: in a model predicting whether a
person earns over $100,000, does the model
predict the same proportion of men and
women reaching this income?
The test compares these proportions and
indicates the level of income inequality
bias in the outcome.

02
PREDICTIVE PARITY
Assesses correct positive predictions.

EXAMPLE: in a model predicting whether
prospects will take up a marketing offer, is
there bias in the positive prediction of which
prospects will take up the offer?
The test looks at whether one state or
another has a higher proportion of correct
predictions. If so, the model is biased
towards that state and potentially biased
against another state.

EQUIFAX.COM.AU/KNOWLEDGE-HUB
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03
PREDICTIVE EQUALITY
Assesses correctly predicted negatives
(the reverse of Predictive Parity).

05
WELL CALIBRATION
Assesses predictions across the entire
distribution of probabilities.

EXAMPLE: in a model predicting whether
prospects will take up a marketing offer,
is there bias in the predictions of which
prospects won’t take up the offer?

EXAMPLE: in a model predicting that 10%
of consumers have the chance to buy a new
product, is this a correct prediction? And is the
ratio the same across different age groups?

The test compares the proportion of
correctly predicted negatives to assesses
whether it is a correct prediction that these
prospects won’t take up the marketing
offer.

This test assesses whether the model is
making incorrect predictions. Also, if there
are variations by group, such as by age.
If so, it may indicate the model is biased
towards or against an age group.

04
EQUAL OPPORTUNITY
Asssesses how often there is an incorrect
prediction of a negative outcome.

EXAMPLE: in a model predicting whether
prospects will take up a marketing
offer, how often is a negative outcome
incorrectly predicted?
This test assesses how often a
prospect is predicted not to take up
the offer, when in fact, they do take
it up.
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BIAS AND FAIRNESS
ARE NOT THE SAME
If you remove the bias from the
AI model, does that mean it
becomes fair? Not necessarily.

“In the future, it will
be standard to have
algorithms and automated
processes and decisions
that automatically create
fair outcomes.”

HOW TO DEAL WITH BIAS
So, you’ve found the right test
and discovered some bias?
Now what to do about it?
Unfortunately, there’s no easy
answer. Some believe that
the solution is to remove the
bias from the training data
and build fair models. But this
simplistic view has several
weaknesses. Firstly, it could
be dangerous to remove bias
when developing a model for
use on multiple populations.
If these populations varied by
age distribution, for example,
an unbiased model could work
differently for each population.
If one is significantly different
from the next, this might even
create bias.
Secondly, this solution lacks
a robust future-proofing
EQUIFAX.COM.AU/KNOWLEDGE-HUB

approach. It doesn’t account
for situations where it is
preferable to create an AI
model containing bias and
then adjust for the bias
elsewhere in the system.
In a modelled outcome, the
impact of the bias might
vary across the range of
outcome probabilities. This
varied impact requires a
sophisticated approach to
managing this high level
of complexity. Technical
progress towards this is
underway, but researchers
are not yet there. In the
future, it will be standard
to have algorithms and
automated processes and
decisions that automatically
create fair outcomes.

The bias in your model
might be what ensures a fair
outcome. For example, a facial
recognition model can produce
low accuracy in recognising
non-white features if it is built
on a sample from a country
like Australia. Introducing bias
is how the model gets better
at recognising these features,
which is a fairer result for all.
Of course, fairness has many
dimensions. Let’s look at the
example of a credit score
model that is biased by income.
With this model, lower-income
home loan applicants may be
less likely to be approved for
credit. Some would believe
this outcome is fair because
it denies credit to those who
can’t afford it. But others view
fairness as equal access to
credit for all.
Achieving a balance between
fairness and bias isn’t always
easy, but there are ways
forward. Learn more about
where to start and how to
test for bias by contacting
Equifax. Through our tools and
technology, we’re supporting
businesses find ways to resolve
bias and deliver the best and
fairest outcomes.

DATA & ANALYTICS

POWER I N G S M A RT ER
DE CISI O N S F O R
A USTR A L I A’S S M E S
An enhanced view of
business industry codes
Smart decisions take many
forms, but the best ones
are usually those based on
accurate and reliable analytics.
The development of an Equifax
solution for improving the
accuracy and coverage of the
Australian and New Zealand
Standard Industry Classification
(ANZSIC) codes is a great
example. The work we have
done has improved the ability
of small-to-medium-enterprises
(SMEs) to make decisions that
can help increase profits and
mitigate risk.
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WHAT ARE ANZSIC CODES?
ANZSIC was developed by the
Australian Bureau of Statistics
and Statistics New Zealand as
a way to classify businesses
into industries.
When a business applies
for an Australian
Business Number
(ABN) through
the Australian
Business Registry,
they must choose
whichever ANZSIC
code they believe best
describes their core business.
These industry codes are
recognised as a crucial
business level firmographic.
Used alongside other
descriptive attributes –
such as the number of

employees, revenue, year of
establishment – they provide
a clearer understanding of the
customer and the market.
This in-depth view can assist
SMEs to make betterinformed decisions.
For instance, if
a customer is
revealed as being
from a high credit
risk industry, this
insight can be used
to help insulate against
potential risk. If a business
is looking to improve their
marketing and sales efforts,
they can tailor their campaigns
to specific audiences instead
of taking a one-size-fits-all
approach.

SO, WHAT’S THE
PROBLEM?
The challenge is the
unreliability of these
industry codes. Companies
are not compelled to
update their ANZSIC
code if their predominant
activity changes over
time. Consequently, the
classification code listed
for a business may be
inaccurate if its core
function has evolved.
Extrapolation has been an
accepted way to cover the
gap in known codes for
many years. The difficulty
has been to develop a
model that is able to offer
both widespread
coverage of the millions
of businesses in
Australia and a high
level of accuracy. Also,
an approach capable
of checking that each
company has a code that
matches its core activity.

The Equifax data and
analytics team set
out to find a solution
that would maximise
coverage with a high
degree of accuracy
through leveraging the
latest predictive analytic
capabilities.
EQUIFAX.COM.AU/KNOWLEDGE-HUB
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APPROACH
ADVANCED NATURAL LANGUAGE
PROCESSING ON UNSTRUCTURED DATA
At Equifax, we sought to overcome
previous technical hurdles through
using technology sophisticated enough
to process unstructured data. For
example, the approach needed to be
sophisticated enough to look at the
title and from there, allocate the code
that best represents what the business
does.
NLP is the label for the type of
techniques used and the following
sentence speaks in more detail about
what those techniques are; we used
advanced word embedding and
word frequency analysis as well as
applying advanced neural networks
and deep learning. We then applied a
unique ensemble modelling method
to leverage predictions from multiple
models and extract the optimal
elements from each.

This approach gives Equifax access
to a data set with codes assigned to
each business and a confidence level
that goes with the code. Customers
can then choose to maximise either
coverage or accuracy as best meets
their need.

“We sought to overcome
previous technical
hurdles through using
technology sophisticated
enough to process
unstructured data.”
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OUTCOME
A FLEXIBLE SOLUTION
TO MEET CUSTOMER NEED
Businesses focused on improving their
marketing efforts may want to opt for
maximum coverage, which will vary with
data selection criteria but can reach
close to 100%. This is most suited
for sales and marketing campaigns
which aim to target a large number of
prospects.
For businesses focussed on reducing
credit risk, a trade-off can bemade by
maximising the accuracy.

This will mean only ANZSICs that can
be assigned with very high confidence
are returned, accepting a potentially
lower coverage. In this context, the
business function is an attribute that
contributes to the overall risk profile of
the business, so accuracy is crucial.
When a business has the confidence of
knowing whether a customer or supplier
is from a high or low-risk industry, they
can make risk-based decisions such as
whether to extend credit.

POWERING SMARTER DECISIONS

GAIN A DEEPER
UNDERSTANDING
OF YOUR CUSTOMER

SEGMENT YOUR TARGET
MARKET TO REACH AN
IDEAL AUDIENCE

IDENTIFY NEW,
HIDDEN MARKETS

REDUCE THE RISK OF
MISSING OUT ON BUSINESS
OPPORTUNITIES

SPEND YOUR
MARKETING BUDGET
MORE EFFICIENTLY

BOOST MARKETING
RETURN ON
INVESTMENT (ROI)

MITIGATE
FINANCIAL RISK

EQUIFAX.COM.AU/KNOWLEDGE-HUB
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H E LP IN G
A USTR A L I A N S
MA KE IN F O RM ED
DE CISI O N S
Never underestimate the power of an
informed decision. For over 50 years,
Equifax has helped Australian businesses
and consumers to do just that. Our
advanced analytical tools, processes
and technology have touched people’s
lives in a myriad of ways. Buy a car. Save
for a home. Find a new job. Grow your
business. It’s during these times of critical
financial decision-making that our data and
analytics capabilities are relied upon for their
relevance, accuracy and innovation.
WE HELP – make better, smarter, realtime fact-based decisions. WE PROTECT
– against fraud, inefficiency and financial
risk. Behind every Equifax solution, there is
an individual who ultimately benefits, as we
work to unlock the value behind the data for
our customers.
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Check out these staggering numbers.
They illustrate how Equifax works to support
Australian business and consumers.

WE HELP...

IN FY 2019
495K

810K

consumers get their
first car loan

home buyers get
their first mortgage
application

143K
car buyers verify their
car history (AU only)

749K

FOR 18-20-YEAR-OLD AUSTRALIANS,
WE’RE HERE FROM THE START
First phone
account

First utility
account

182K

16K

sole traders and
individuals access a
commercial loan
(AU only)

FY 2019 (JUL 18 - JUN 19)
17.56M

Handled 3.9M

consumer credit
applications assessed for
lenders, worth more than

TELCO & UTILITY

$1.47 TRILLION

Conducted 700,000

credit checks

EMPLOYMENT CHECKS

$650 BILLION
commercial credit loans
evaluated.

EQUIFAX.COM.AU/KNOWLEDGE-HUB

Notified lenders of 714,000
potentially risky borrowers with

PREVIOUS DEFAULTS

First time
accessing
credit

233K

DATA & ANALYTICS

WE PROTECT...

IN FY 2019
ASSESSED 9.4M CREDIT APPLICATIONS
FOR POTENTIAL FRAUD

ALERTED FINANCIAL INSTITUTIONS TO
$900M WORTH OF POTENTIAL FRAUD

Conducted 18 million electronic verifications, helping
prevent identity theft when Australians applied for:
•
•
•
•
•

personal, home & auto loans
telco & utility accounts
employment checks
tenancy
superannuation & government services.

Alerted financial institutions
to 60,000 applications using
stolen consumer identities

LESS IMPACT ON
IDENTITY THEFT VICTIMS.

ENABLING AUSTRALIAN BUSINESS AND CONSUMERS TO…
MAKE MORE INFORMED DECISIONS
EQUIFAX CREDIT SCORES
1.6+ million Australians access their
credit score via GetCreditScore.com.au
An interactive dashboard explains the
factors affecting their credit history.
Understanding creditworthiness and how to maintain a high credit
score can have a dramatic impact on financial wellbeing.
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OPE N DATA
I N 20 2 0
FROM DAY 1 TO YEAR 1

February 2020. It’s the
much-anticipated launch date
for Australia’s Open Banking
ecosystem to go live. As
industries and business across
Australia watch with great
interest, the Consumer Data
Right (CDR) will be rolled out
across the banking sector.
First, the Big Four Banks,
followed by the whole banking
sector a year later.
By the end of 2021, a full rollout
is expected into the energy and
telecommunications sectors,
expanding the ecosystem from
Open Banking into Open Data.
This new data-driven
environment will change
banking as we know it. The
CDR has been legislated
by the Government to give
Australians greater control
over their data. Under Open
Banking, consumers must
provide consent to share
their transaction data with
EQUIFAX.COM.AU/KNOWLEDGE-HUB

Consumer agrees
to share their data.

OPEN DATA

Data holders such as banks use
open APIs to share data with
accredited Data Recipients.
As a third-party, Equifax
interprets the raw data to
produce business value-adds:
• Insight reports
• Custom APIs
• Innovative tools
• Predictive Credit Scores
• Purpose-built solutions
Companies create improved
tailored services and tap into
new revenue streams.
Consumers benefit from
customer-centric products and
a better customer experience.

DATA & ANALYTICS

accredited Data Recipients. A
Data Recipient will be required
to be certified by the regulator
and meet strict requirements
about how they collect and use
raw data.

and technology. Open Data
in ways that are, ironically,
requires the use of a machine
‘more human’. The main
learning API, otherwise
question for businesses to ask
known as an Application
themselves is: How will this
Programming Interface. An
data facilitate true automation
API allows software programs
and delight end consumers?
to communicate with each
The availability of transaction
It’s the interpretation of this
other, facilitating the quick
data will bring down lots of
data where the real excitement sending and receiving of
boundaries that used to
lies. With the help of artificial
information and
make our interactions
intelligence and machine
knowledge
with consumers
learning, the analysis of this
between
very
voluminous data can provide
companies
procedural,”
“The
availability
of
significant value to both
and across
says Head of
transaction
data
via
Open
consumers and business.
multiple
Open Data
Banking API’s creates
The potential exists for the
spectrums.
Products at
huge opportunities for
discovery of meaningful
Equifax, Alex
businesses to operate in
new insights that will give
Careful
Scriven.
ways that are, ironically,
organisations a better view
design is
‘more human’.”
of their customers. And allow
required if an
Alex gives
consumers to make betterorganisation is
the example of
informed decisions about the
to create its own API.
an organisation whose
products and services they
A digital platform capable
primary objective is to
use.
of delivering the insights a
discover customer income
business needs must be
insights. “It’s vital to work out
Personalised financial
purpose-built and scalable
how information should be
products, a greater capacity
to meet demand. Customer
clumped together to achieve
to assess borrowing risk
transparency and control must this objective. The machine
and new revenue streams
be at the centre of its design.
learning model must search
are just some of the notable
for patterns and possible
possibilities that may stem
“The availability of transaction
thresholds around which
from Open Banking. But to
data via Open Banking API’s
income can be defined.”
get there, organisations must
creates huge opportunities
have access to the right tools
for businesses to operate
He questions whether
organisations want to take
on the complex and arduous
task of bringing together a
SCREEN SCRAPING
whole team to build a custom,
The screen scraping technology currently used to
scalable platform. “Or do you
access customer banking data is not prohibited
want a third party to build it
under the Consumer Data Right. But chances are this
for you and provide you with
practice will become redundant with the increased
a single API that gives you the
data availability under Open Banking.
data in the way you need it?”
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In the UK, Equifax has made a
significant contribution to the rollout
of Open Banking since its launch in
early 2018. Our innovative solutions
and partnerships have helped financial
institutions address the challenges,
as well as capitalise on the benefits
of Open Banking. The knowledge
and experience learned from UK’s
implementation will be used to support
our Australian customers as they adapt
to an Open Data environment.

As Open Banking takes off, Equifax will
take a leading role in providing single API
solutions for financial institutions. When
the extensive data Equifax already holds
is harmonised with bank transaction data,
there are exciting possibilities around our
solutions for ‘making sense’ of data. Our
advanced analytic capabilities position
Equifax as an ideal technology partner for
unlocking the power of data and helping
clients tailor their products and services to
customer needs and expectations.

PRACTICAL INNOVATION IN THE UK
Equifax and HSBC
launched the first live
use case of Open
Banking for credit
applications in the
UK. Now HSBC UK
customers can choose
to have their bank
transaction information
accessed electronically
to facilitate quick
affordability assessments.
A process that
previously took weeks
to complete and required
customers to provide
multiple months of hardcopy bank statements
is now completed in a
few minutes. Outgoing
and incoming account
EQUIFAX.COM.AU/KNOWLEDGE-HUB

transaction information is
categorised electronically
to provide detailed
insight, then presented to
HSBC in real-time. It’s an
example of a next-level
data service that enables
faster, better-informed
decisions for banking
customers.
Equifax UK has also
launched the
first live ID check in
the open market.
Identity information
such as the consumer’s
name, address and date
of birth, can for the first
time be matched with
transaction data provided
through Open Banking in

real-time. This will help
reduce fraud, allowing
credit providers using
Open Banking to confirm
that account information
belongs to the person
applying for credit, and
not a potential fraudster.

DATA & ANALYTICS

6 CHALLENGES AND ADVANTAGES
FOR EARLY OPEN DATA ADOPTERS

01

02

UNDERSTANDING INCOME MEASURING EXPENSES
The income of a borrower
is defined currently as what
information the loan application
discloses, backed up by proof
of employment from payslips
and group certificates. With
fraudulent payslips an evergrowing issue, there is an
opportunity to use Open
Data to detect customers
who withhold information
or deliberately mislead
lenders. With more and more
transactions happening in a
cashless society, data sharing
will give lenders access to
a fully digital data set that is
standardised enough to be
used confidently for income
verification.

Over time, Open Data will
enable lenders to move beyond
the Household Expenditure
Method (HEM) as a guide
to borrowers’ living
expenses. Although
this move has already
begun with lenders
measuring household
spending via expense
to working with expense
categories, the next step is
data we will be able to create
more revolutionary.
solutions that give an accurate
assessment of risk while also
Moving from these broad
accounting for the patterns of
categories of expenses,
individual spending,” explains
lenders in the future may be
Marcus Bruhn, General
able to predict which key
Manager, Data Science at
expense areas are indicative
Equifax.
of credit risk for individual
borrowers. Equifax will be
Another longer-term promise
working to discover key
of Open Data is the possibility
In this new digital ecosystem,
attributes within expense
of meaningful risk tolerance
Equifax machine learning can
data. And in doing so, enable
thresholds. Technology may be
be employed to analyse bank
lenders to calculate living
able to close the gap between
transaction data to understand expenses in a way that is
what a borrower states as
an individual’s income patterns. appropriate to the life stage
their living expenses on the
This will pave the way for
and lifestyle of their borrowers. application form, compared
more accurate
to what the data actually
assessments
“We plan to experiment with
shows. With the right tools,
of income and
different models and build
lenders will be able to progress
responsible
flexible tools to solve our
applications faster based upon
lending
customer’s problems. By
whether a borrower’s estimate
decisions.
using innovative approaches
is close to reality.
PAGE 19
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03

05

EVOLVING THE HUMBLE CREDIT SCORE

CREATING ACCURATE BENCHMARKS

As data is shared more openly
by consumers, there is the
opportunity to combine the
insights we have from their
transaction behaviour with
our tried and tested methods of
scoring on credit information.

In this new digital ecosystem, there is the
potential to create living expense benchmarks
based on real transaction data and real people.
Lenders will be able to make decisions around
a set of facts, not estimates, which will be useful
in verifying customer living expenses.

Subject to legal frameworks being understood
and implemented there could be an opportunity
to ‘step up’ the original credit score of an
individual and also to create a whole new score
based on a blended credit and open banking
understanding of a consumer. It’s an evolving
space, and many are doing experiments now.
Equifax believes bureau data holds the key to
unearthing the power of transaction data but
only in a safe, secure, compliant and accessible
environment.

04
INTRODUCING TRANSACTION
DATA ALERTS
As a fraud detection tool,
financial institutions may
have the opportunity to use
Open Data technology to
help monitor their customers’
transaction behaviour. Automated
alerts could be generated to detect red
flags and inconsistencies, which may signal
application fraud.
Likewise, consumers may opt to receive alerts
over time, inviting them throughout different life
stages to take up specific products or offerings.
For example, when a borrower reaches a
certain income threshold, they may be eligible
for a discount on their home loan interest rate.
EQUIFAX.COM.AU/KNOWLEDGE-HUB

The loan application process may well evolve
into a cascading series of engagement points
led by machine learning. Depending on the
information provided at each stage of the
process, machines models will make decisions
about loan suitability based on accurate
benchmarks. If a borrower’s expense estimate
fails to align with the benchmark, the lender can
dig deeper, requesting further information or
explanations from the customer.
Not only is there the potential to reduce
unnecessary manual intervention, but also for
lenders to better understand their customers.

06
INFORMING CASH FLOW DECISIONS
The effective management of cash flow
is key to the long-term survival of
a business. With insights gleaned
from an Open Data environment,
there will be exciting possibilities for
improved cash flow management.
Open Data technology will have more
involvement than ever before in guiding
organisations to make crucial financial decisions
and plan for business success. There will be
greater clarity, for example, around whether
a business has the funds to honour its loan
commitments or whether it can afford to take
out a financial lease.

DATA & ANALYTICS

FACILITAT IN G D EEP ER
A ND MO R E P O W ER FU L
CO LLA B O R AT I O N
The arrival of open banking
and the growing value
of data processing and
analysis makes data
collaboration within and
among businesses more
crucial than ever. Meaningful
collaboration requires teams
and industry partners to
work together in real-time,
sharing ideas, criticisms and
understandings of the data
they are all using.
Equifax provides a suite of
technologies that enable
two or more partners to
make data sets available
to each other quickly and
easily within an ecosystem
that preserves security
and privacy. Rather than
a one-size-fits-all solution
to collaboration, our
approach gives businesses
the flexibility to work with
partners in a way that best
suits individual needs and
capacities.

WHY EMBRACE
COLLABORATION?
As ever-increasing volumes
of data become available,
organisations realise the
importance of looking beyond
their own data assets. By
accessing new external
data sets, businesses can
benefit from a more in-depth
view of their customers and
the opportunity to build a
rich catalogue of shared
information and insights.
Whether working with
partners or teams on data
and analytics initiatives,
a measure of success
“A measure of success
is the management
is the management of
of collaboration
collaboration across
across functional
functional and business
and business unit
unit boundaries.”
boundaries.
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HOW EQUIFAX CAN ADD
VALUE TO COLLABORATION
Connecting diversely
structured data sets for
sharing across teams has not
always been smooth sailing.
Many organisations have
struggled to achieve effective
collaboration, battling against
time-consuming and complex
processes, with the added
risk of security and privacy
concerns.

BETTER
PROBLEM-SOLVING

Equifax is now breaking
down these barriers with a
multifaceted approach to
collaboration using powerful
cloud-based technologies.
Our package of solutions
offers infrastructure, data
and capabilities, which can
be used in its entirety or as
separate solutions. Some
clients choose to access
our unique data assets, for

ELIMINATE INEFFICIENCIES
Reduce redundant

Shared insights
and best practice

OVERCOME
PRIVACY HURDLES

INFRASTRUCTURE

DATA

Aggregated and
anonymised data

CAPABILITIES
FAST DECISIONS
Analyse vast amounts
of data quickly to
generate rapid insights.

This flexibility is an essential
element of successful
collaboration. It enables clients
to choose who they partner
with, what form the partnership
takes, and which technologies
will provide the solutions they
desire.

IMPROVE SCALABILITY
Suits a variety of use
cases across industries,
technologies and
geographies

DRIVE INNOVATION
Different perspectives
shared between
stakeholders

GREATER
COMPETITIVE ADVANTAGE
Improves ecosystem of
talent and information

SECURE DATA PROTECTION
Highest levels of industrystandard encryption
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example, while others require
the use of our infrastructure
and analytical capabilities.

DATA & ANALYTICS

A DATA ENVIRONMENT THAT
SAFEGUARDS SECURITY AND PRIVACY
Effective collaboration across
partnerships requires a secure
method of data exchange
and connecting data. The
privacy concerns and the
various security requirements
that accompany collaborative
projects can make it difficult for
projects to get the green light.
Equifax takes an organisational
approach to ensuring our
solutions tick the boxes
for security, governance,
transparency and
accountability. Ignite Direct,
for example, offers the highest
level of industry best practice
in security set-up and design.
With security measures firmly

built into the environment,
controls are applied at
every layer, including
access management,
network access, data
governance and our
dedicated clusters and
tools.
There are access controls in
place to manage who can be
invited to collaborate, what
information they’re allowed
to see, and what can be
transferred in and out of the
environment.
We ensure the right tools
are in place to comply with
regulatory requirements

“Equifax takes an
organisational approach
to ensuring our solutions
tick the boxes for security,
governance, transparency
and accountability.”

about how information is
shared, stored and analysed.
Our privacy-preserving data
collaboration environment uses
anonymised and aggregated
data to generate insights
without personally identifiable
information.

INFRASTRUCTURE THAT CAN
HANDLE VOLUME WITH SPEED
The ability to handle big data at speed is a vital ingredient
in facilitating deeper and more powerful collaboration. With
our high-speed analytical platform, Ignite Direct, businesses
can move quickly from concept to model build.
With large volumes of comprehensive credit reporting
and open banking data becoming available, organisations
need a rich repository from which to bring forth meaningful
insights. Hosted in the cloud, Ignite Direct allows clients to
intuitively manage and test multiple data sources in a single
environment, with the ability to scale as required.
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HERE ARE THE TOP WORDS OF WISDOM FROM
SOME OF OUR INTERNATIONAL AND LOCAL
INDUSTRY LEADERS WHO PRESENTED AT SPARK.

STEVEN BAKER
Head of Analytics
Transactional Data
Equifax UK

ADRIANA SHEEDY
Executive Director
Operations
ING

PETER GRAY
Chief Operating Officer
and Co-Founder
Zip

“

“

“

In the UK, there was
a big jump in people
entering Open Banking from
March '19 when app-to-app
functionality came in. It meant
consumers no longer had to
remember their information
as they could use biometric
security like their fingerprint to
share their data. The positive
Open Banking uptake since
then shows that it pays for
organisations to get this
functionality into their apps.

“
MATTHIEU GARNIER
International Senior
Vice President
Data and Analytics
Equifax

Responsible lending
helps us to empower
customers. Data is key
to this. In my view, the
organisations that will come
out on top are those who
will be able to ingest data,
transform data and serve
it up to customers in a
proactive way. Either by
delivering opportunities,
creating more personalisation
or reducing friction in the
customer experience.

The consumption of data should be
as easy as drinking a glass of water.
But first it must be made drinkable – so
when a company turns on its data tap,
the information that flows is complete,
useable, and precise. Data governance
is a vital part of achieving this
drinkability. It’s why Equifax adheres
so strongly to the data protection
principles of quality, security, storage
limitation and minimisation.

EQUIFAX.COM.AU/KNOWLEDGE-HUB

There is a perception that
Millennials don’t like credit,
but I believe this is wrong. While
they’re not embracing traditional
credit products such as credit
cards, they are happy to use
“new” credit products. But they
want simplicity and products
paid back in months, not years.
The success of Zip and BNPL
validates this.
Another misconception is that
Buy Now Pay Later is only really
used by Millennials. In reality, 1
in 5 Generation X customers are
now embracing these products
and services. If you look at our
interest-free products, 46% of
our customers are homeowners
or homebuyers. These guys
clearly have access to, and
experience with, other forms
of credit, but they’re choosing
these solutions because of
ease, simplicity and better
payment terms.

DATA & ANALYTICS

JOHN POWER
Chief Data and
Analytics Officer
Europe, Equifax

DAVINIA SIMON
Enterprise
Business Lead
Amazon Web Services

PETER XING
Co-founder
Transhumanism
Australia

“

“

“

Explainability and
actionability are the guard
rails that take away black
box concerns and make the
use of Artificial Intelligence
[Equifax NeuroDecision
Technology] safe, and of
benefit. So, when a customer
is declined for a mortgage,
they can see the reasons
for the decline: ‘sorry, your
credit card utilisation is too
high’ or ‘you’ve missed your
auto payments in the last 12
months’. This then becomes
actionable - they can start
to change their behaviours:
reduce card balances, budget
to pay back the auto loan.
Therefore, they can increase
their credit score and their
chance of a mortgage next
time round.

Our expectations of the kind of
customer experience organisations
should deliver shifted dramatically in the
past few years. People are no longer
comparing brands with the typical
kind of experience they are used to
getting from that industry. Now they’re
comparing brands with whatever
they consider to be the best possible
experience. For every organisation, this
means the customer should truly be at
the heart of everything.
Amazon Web Services has achieved
this by making data and analytics the
backbone of all our operations. Using
historical data and machine learning,
we’ve gained a deeper understanding
of our customers and then used these
insights for the creation of better
customer experiences. Data-driven
insights allow us to predict and plan for
the future in all areas of the business.

An example of
where Artificial
Intelligence (AI) is
heading is Neuralink.
This is a company
founded by Elon Musk
because he feared
that the AI apocalypse
was coming, and he
wanted humans to stay
relevant. His company
is working on a device
best described as
an implant in your
head. Tiny electrodes
are inserted directly
into your brain via a
robot, transferring
data between mind
and device. Machine
learning is used to
decipher what it is
you’re trying to think.

JASON HUMPHREY
Head of Retail Risk Australia
ANZ

“

My advice for organisations dealing with transaction data
is to stick to the fundamentals. Two years on from the
implementation of Open Banking in the UK, the things that stand
out as the most successfully implemented are the fundamentals
around lending, collections and transacting.
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Equifax is leading our industry in
leveraging and developing new
technologies for working together.
Learn more about the exciting
possibilities of secure, fast and
scalable data collaboration.

EQUIFAX.COM.AU

